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Abstract

Recently the study for Industrial design process is
required spread of the area that is a role of operation for
enterprise and innovation leader.

Also, at present the enterprise’s competitive power
elevation through design management is required actually
concept’s direction establishment for thesis of idea in
design process and last decision-making. Decision
making through verification law that is fit with purpose,
reasonable, scientific conjunction unlike intuitional decision
making and are emotional experience of decisive power
person in previous mode.

Hereupon, in this study, | wish to suggest prevention
of unproductive COPQ ( Cost of poor quality )
occurrence of development process of the ID process
and product design process that utilize decision-making
of Measure/Analyze steps among 6sigma DMADV
process steps that is objective and scientific determinism
in decision-makings after design concept deduction which
is most important steps of the ID process.

And | wish to suggest sustainable creative design
process that will be proven by product design case
study, and applies 6sigma decision-making theory.
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iUnderstandJ‘);: Observe J > | Visualize ‘ >

the market, the client,

the technology,

the perceived constraintsn
on the problem

real people in real-life situations
to find out what makes them lick

new-to-the-world concepts
and the customers who will
use them

[ Evaluate &

[ ‘ > I‘_Implements;

No idea is so good that it can't
be improved upon, and we
plan on a series of Improvements.

the new ceoncept for
commercialization
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